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PRE-MARKET

Carry-over of language assets across 
multinational clinical trials and to regulatory 

filing. Benefits of levering AI/LLMs for content 
volumes, multinational/multilingual clinical 

trials, global regulatory registration, 
and language consistency/product claims.

LAUNCH 

Carry-over of language assets 
from pre-market to launch stage. 

Benefits of leveraging AI/LLMs 
for content volumes, multinational/

multilingual launch with 
consistency and marketing 
messaging/product claims.

POST-MARKET

Carry-over of language assets 
from launch to post-market stage. 

Benefits of leveraging AI/LLMs 
content volumes, post-market 

multinational/multilingual clinical 
studies, product variations, safety 

surveillance/reporting and 
language consistency and 

product claims safety/reporting.

NEW PRODUCT 
CONFIGURATIONS

Carry-over of language assets 
from post-market stage to product 

extensions or similar products. 
Benefits of leveraging AI/LLMs for 
new and repeat product content.
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