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by too
many options, leaving them feeling
anxious about whether they secured
the best price.!

with the global live
events market expected to reach
$2 trillion by 2030.2

including researching
the culture and history of a
destination, comparing the prices of
accommodation, flight, restaurant,
and car rental options, and booking
final selections.?

" but they complete their travel-related
~ purchases using a desktop computer.*
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More than 6({% of travelers worldwide
are willing,to use/Al-driven solutions
for planningftheir trips, highlighting
a significant'move toward Artificial

I Intelligence in travel.®

with the glob'ali
A customized travel market projected -
alll to reach nearly USD $263 billion by
2034, reflecting strong demand for
these tailor-made experiences.’

prefer to
make purchases using information in
their language, even if it's of lesser
quality, and 40% will not buy from
websites in other languages.®

favoring travel
experiences that lead to in-person
interactions and new friendships,
while multigenerational trips continue
to gain popularity.®

said they intend to avoid
overcrowded destinations, while
sustainable travel practices are
expected to rise.™
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WHAT DOES ;IHIS MEAN FOR TRI-“IEIE‘ BRANDS?/%"
T A8 @/vy travel brand sawill:
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OPTIMIZE ' PERSONALIZE

For digital and Their content Translation and ? 4§ Al-powered tools
mobile experiences and create localization from A for enhanced
highly targeted the start A customer
campaigns « engagement and
. contentdelivery

For more tips on translating and localizing travel content to improve
personalization, visit our travel and hospitality language services page.
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Footnotes: 1. Travelport 2. World Economic Forum 3. Go City 4. American Express Travel 5. Sabre 6. Market.us News 7. Market.us News
8. “Can't Read, Won't Buy - B2C,” CSA Research, June 2020 9. Priceline & American Express Travel 10. Statista & Forbes



https://www.lionbridge.com/travel-hospitality/
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https://www.newswire.com/news/survey-of-8-709-consumers-in-29-countries-finds-that-76-prefer-21174283
https://www.priceline.com/partner/2025-travel-trends-pr
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